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WE HELP COMPANIES GROW Buildinq Products
Mind Best Use of Content Marketing
Made

Freefoam
Helping customers grow

#helpingcustomersgrow “ 11 articles, 10 press releases,
g FREEFOAM two editor meetings and
%ETTER advertising have resulted
- in over 100 total press
appearances.

New Opportunity What is your view?

146 social media posts

25 powerful  customer and
supply chain videos

201 new installers against a
target of 100

#HupingCustomersGrow

Year-on-year sales up 30%

COlOMI4NRMO  Weiimcem  Webiwehemcm | BUILDING PARTNERSHIPS

“/anted an original

effective campaign. So we
partnered with Mind Made,
who brought a freshness
to our approach, and MRA,
who instilled structure and

discipline to our campaign.

Colin St John, General Manager, Freefoam ,,




