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Atkins asked us to help them define,
interpret and lead world thinking on
intelligent mobility. We created

'iM" - a thought-leadership platform
via which Atkins can demonstrate

how its application of the latest
technology, engineering expertise and
deep industry knowledge puts them in a
unique position to lead the intelligent
mobility revolution.

RESULTS:
Delivered transformational revenue g . " HOW ATKINS WORKED WITH DUBAIRTA
. . q v & TO INTEGRATE m"%‘ﬂ.-'.'.‘ﬁ :R'lmsron
growth of 3m+ in its first year, P P OLORY 10 CREATE AWORLD-CLASS
TRANSPORT INFRASTRUCTURE

recouping its initial investment

of 1.3m while building a pipeline
set to more than double in FY18. It
also helped grow Atkins' Intelligent
Mobility team from 2 to 15 in just
10 months.

TTEM IPSAM QUE VOLORE
NUSVOLO VELESENIHIT
EUMALIQUE DUNTIUST.

NTKINS

Vo 5. rearimen 1 @
JOIN THE
DISCUSSION

[ Y—

[ R
[ ] .
111 iM CAMPAIGN
111k ASSETS

WTELLGENT
moBILITY
Wi ATNS

INTRODUCTION
I'M

LOOKING
FORWARD TO
A SEAMLESS
JOURNEY

INTELLIGENT

O
I MOBILITY

THE TRANSPORT SECTOR
ISRIPE FOR DISRUPTION

with ATKINS

CATEGORY 10




